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Cooking demands
attention, patience,
and above all, a respect
for the gifts of the earth.
It is a form of worship,
a way of giving thanks.

Judith B. Jones
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EDITOR'S TALK

by Nonthiya Kamdej
Ilustration : Arttawoot M.
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This beautiful Italian phrase caught my
eye once and has continued to capture
my heart in light of its sweet meaning.
La Dolce Vita literally means the sweet life.
This concept of having a sweet good life
I identify with in many ways. | believe
everyone has their own La Dolce Vita
moments whether it is slowly sipping the
foam off the top of a latte, reading a book
that brings you joy with every line, watching
the colors of the sky change at sunset or
sharing the biggest size of ice cream with
a group of your best friends.

| happily pronounce these, moments
of happiness.

In this Persmegtive's La Dolce Vita
issue, our contributors share with us their
perspectives of the sweet life they lead.
Ploy Mallikamas takes a journey in the
Swedish design, Angus Hutcheson of
Ango finds his happiness in lighting design,
Si Lee, our food columnist, covers Japanese
food. And there are many more La Dolce
Vita moments for our readers to explore
between these fifty six pages.
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Stefan Sagmeister:

seven years of working

and one year of sabbatical.
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There are many ways to make a debut
in graphic design, but arguably no one
quite pulled it off like Stefan Sagmeister,
who literally stripped design down to the
raw when he sent out a out postcard
of himself, naked, to potential clients
announcing the opening of his Sagmeister
Inc. studio in New York city. He once
designed a lecture poster for the AIGA

Detroit, by having his intern carve the
event details into his skin. He has used
himself as a guinea pig showing the
before and after effects of junk food
in his Sagmeister On A Binge poster.
Austrain born Sagmeister was a Fulbright
scholar at the Pratt Institute and has now
become an influential graphic designer
and typographer. He won two Grammy

Awards for best music packaging design.

Both his books, “Things | have learned
in my life” and “Made You Look” are
popular among designers. His company
is also known for its yearlong sabbaticals
taken every seven years. In 2012,
Sagmeister once again shocked the
crowds announcing the new partnership
of Sagmeister & Walsh and telling the
world, by the new nude photo of himself
and Walsh, that they would do just about
anything for design.
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Brand & Lifestyle Consultant
Owner : Storia Shop &

Bar Storia del Caffé (Eight Thonglor)
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His title, brand and lifestyle consultant,
may not sound familiar. Let's say you want
to open a retail shop or a restaurant but
you have no idea how to define the image
of your business. You would now need
Chernchin Cherdchoochai and his
consulting expertise. For example, aLL
SIX TO TWELVE cafe and bar (Lung Suan)
had him look after everything from the
overall decoration to food presentation,
music, floral arrangement, lighting design
and every other important detail which
makes this place unique and appealing.

“I like to mix and match vintage style
with different décor pieces to create a
balance and a contrast at the same time.
Sometimes | throw in some pop art pieces
or some bright colors for a fun and a
modern twist.”

Chernchin enjoys cooking as much as
wearing good clothes. He states that he
gives priority to beautiful design when
making choices. No doubt his kitchen is
outfitted with stylishly-designed appliances
including this modern made classic smeg
fridge.

“| first saw smeg in a foreign magazine
and to tell you the truth its retro look gave
me the impression that it might not be
that practical to use. But as soon as | got
to use it, my thought totally changed. This
vintage style fridge holds up to modern
day standards and efficiency.

To me, smeg represents a perfect
combination of beautiful classic style
and technology at its best.”
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EASY PEASY

A quick and easy recipe
asounula AubynlAse Al

by Overtime Chef
Photos : Kitimages
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What's on the menu today? Our Thai
staple of omelette and rice probably doesn’t
seem like such an exciting option but add a

little flair and why not give it a whirl.

Ingredients
1/2 cup jasmine rice
1/4 cup sticky rice
2 eggs
3 shrimps, chopped
1 tablespoon soy sauce
1 stalk green onion, chopped
2 tablespoon chili sauce
Vegetable oil

Instructions

Mix jasmine and sticky rice together and
rinse off until the water runs clear. Cook rice.
Beat eggs with shrimps and soy sauce. Heat
oil and pour in the egg mixture. When the
egg mixture begins to set, sprinkle on spring
onions and fold into a rectangle shape. Flip
the egg to make sure the bottom and top are
cooked and put it aside. Press cooked rice
into a round mold to make two rice patties.
Place the omelette between rice patties and
spread chili sauce over the omelette. Serve

immediately. Add chopped fresh side
vegetables, like cucumber.
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FAB FINE FOOD

Ataste of global cuisine
Bryguanmssaiarnnnuulan

by C.Chin
Photos : C.Chin
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Barcelona

DRILY pic
i BARCELONA
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CORNELIA AND CO
Calle Valencia 225
Barcelona 08007
Tel. +34932723956
www.corneliaandco.com
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CORNELIATICO

CORNELIA & CO Barcelona

If you are in Barcelona and feel like an impromptu delicious picnic, stop by CORNELIA & CO to pick up all the
essentials, from a loaf of bread, meat, fruits, to a bottle of wine and you'll be ready to go. Describing itself as The Daily
Picnic Store, CORNELIA & CO is a trendy foodie hotspot that combines a charcuterie, a bakery, a wine shop, a café,
and even a restaurant. Steel and wood are mixed and matched with an appetizing display of gourmet products and
kitchen implements for grocery-inpired decor.

A grocery by day and a restaurant by night, this place shifts from an all-day cafeteria to an open dining space where
you can choose what you want to be cooked for you from fresh quality ingredients in the store. The unique concept, the

food, the service and the decor make CORNELIA & CO an absolute do not miss destination when visiting Barcelona.

www.corneliaandco.com
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The world is moving so fast. Half a year
has gone by in a flash. For those who
haven't got your to-do list started, let's
get inspired. It's never too late.
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www.newgrids.fr
13UlgFiNSOUILDDNILUNNINVUY
nNIUdAUAR lla:soulUfuinAlulagi

Enjoy exploring everything from design
work to strategic thought and technology
updates.

s

www.whitezine.com

JUATBU JIUNSIWN JIUNWONEY
liazsyuumate

Catch some inspiration from subjects in
graphic design, photography, technology
and fashion.

4.

www.bentrova.to
ooulatifinniBunsounIWEng NTWEURS
AiRgoAuIWEUNoTan

Discover this unbeatable source of talent
and inspiration in fashion photography
and film from around the world.

MARK

www.markdsikes.com
AUBA 9 VouIri 9 anunAa 9
nnagegnu

Read daily posts on chic people,
glamorous places and stylish things.

inthralld.

PRODUCT GUIDE: 10 FUN AND USEFUL
SILICONE KITCHEN TOOLS

1 Stoep Away From
A Green Card

cuckrer: Y

Follow nthvalld

5.

www.inthralld.com
JnudaniuuANIAINEIU an0nenssu
a08 9 WasTIvosiA g sousouldnd

Be enthralled by the cool ideas on interior
design, furniture and the architecture
world.



Fastest & Easiest way to celebrate

vuaaodAnauiue AruSuboliirenazsoniSaroes smeg LP364X

1A$9IAWUS=AUTBWANSUTETUGIU dWTAISINGNASEIANNMUUNATY 4 I
Tonanalulaniey 16 LR* ASUIIISVANIA=0UIIRY WSaUS:UU Orbital System
inAlulagiawzvay smeg NMAUE-DIANUAIANNOUNUEI IARIAUFAdEATsU
anus:ing1Ndmnna

*idadnaselUsinsudnaalnesoriotiniluthsouarunni 60°C

USBN IWU 1A SUIRDSINSARY 5‘;ﬁn
PEN K LIFE CENTER : iByUulavuavantsnwwaws:Ivug (nvoon 1)

n.gyudn Ins. 02 714 0785-6
Tsdsuaiun ifin Tns.091 229 0069, 091 229 0089 .”.smeg

lifecenter@penk.co.th

www.smeg.co.th www.facebook.com/smegthai Instagram@persmegtive
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SMEGAPHONE

Message from smeg
Wun&oansvou smeg

byID 22
Photos : www.fiat500design.com, www.smeguk.com, Www.smeg.com

1. Fabulous Fiat500 fridge

oumseeniuuidundesndnasy Ide 2 lususgis=aulan
9MNDMA 98N smeg lla: Fiat SOUAUASWESSA smeg 5008
Ruauwaiuniseaniuualnd Retro a:inAlulagiugaldTa
agaued TusUuuvasgifuRullusavaIsneusignnanaan
AR-WISITOVUWSUINUVOIADAUIAY LNGAUINUVEIAIL
1OUTUTATAL 9 Tunsilsu GAnaTnadTsusinsauiuuadu
ama m§oiﬂsﬁ'omnDr{?lﬁuna:snaou q unsIRYD @uIsn
NMIURAOUIAUVOURTSUTITAR

www.smeg.fiats00design.com

Two world class brands, smeg and Fiat join retro styling
and technology to create the smeg 500B, a design made
possible by the collaboration between a car and a refrigera-
tor. Check out this extraordinary creation at

www.smeg.fiats00design.com



2. White revival

mouliavionauunananasiluniatsiues uoslunilnu
ffo:wuRAUAOEAUBMVaIAVIORUSINNOLTUTUSANGRATSL
ranuFionaNBIU UISENIFIGENIaNGITU White Revival
fAe-Iu@ntN AUISEUINBVOIWARANUZIAVI0IUUT
aursnwulFTunusus smeg 15UAU IRRIAAIRUTUSNTU
FoRTsLiluU White on white Ainn < adAUs:nou 1Judvio
2EIBU INIIAA ARISBUNS a9 s Futuristic TUTU
ASURYONU

White is back in style and has started to reemerge in
many product designers' collections. smeg doesn't miss
this white revival and shows a stylish take on it for the new
gas cooktop range in all white on white design. Let this
simple but futuristic style work for your kitchen.

3. Cooking class for Chocoholics

smeg Cooking Class ASUA 4 1o1leAusnGoniniansioy
NISIBOYIBWW IIKY In the Box Dessert Café Stuvuuunsn <
eﬂma’njt]u undournvuuANIaNIAUOSouoE N Chocolate Tart
USSEINIAVAY Cooking Class ASIT ouaoalUfosnow
aunaununa:IJunueaved Wil Gausniwu < smeg 9:IRIAL
lduiUaneaanAudoiglinnaodts smeg fuagdinddni
PEN K Life Center 8neos 1uynouaseslundinalue:ilua:ls
ARMUVIDENSIa:adn:ITuuUsounaalsiidon

www.facebook.com/smegthai

smeg Cooking Class No.4 is smitten to have Chef P of
In the Box Dessert Cafe showing us how to make lovely
little chocolate tarts at the PEN K Life Center. To sign up
for more fun in the smeg kitchen, follow us at

www.facebook.com/smegthai
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IATREUA191 “9udnu” URnsemou
duagvadnany q AUSN9:ITUAOUSAN
intiosdn Ag q AlwaluumuuluRSuBy
BulAvUAUINISTINIWYOI9IUBIUNDY
1oIsuRIGTNegTUsIED drSuuniAu
flodntiuAeiiuse wsn:nsageIuIude
Woutiunurniienlonagldluundtios

InSovdvaudutiouvosninalulag
vaulfauResniFvUBUE:01AT 9 IETU
Ffiodoaniisiiag o8 WIBU InSoVNNUFTsU
1tsudngsnFAzNIFuUVOd smeg ARTEUUN
agulnsmsadfialAInUN:AUAUNISEU
nn q sUluu FoslUsinsuRUSSIUIDE
dantutuindoudnsau smeg Indoud
ogNIBU

« [Usiinsu High Clean a1391us0y
thdou 70°C FusosdmuARISalsty 90%

« [UsiiNsu Automatic awaulionludm
wSouAusruAUaNUsNIa:UsuUanunnD
TRinuzauAunsanaisia:ASale

« [UsiiNsu Speedy io1laAUTsSouU Rog
AoWIslunisauuIuURDU 1S9TFN"TU
10a1IA 27 Uil

« [Usiinsy Crystal &11Sun1sanaiuu
goulsu WonUaLILBISIANIWG

« [UsiiNsu Flexi Zone 10unsanundy
Than IiobosTunsUs:HEAWANU

« [Usiinsudnutiidan ArnirisTlusiosdn
UNNASIANUOIMS U BouRALNIW
filA Rinse fostilartiusouiiolonnsiu
79 9 9onia:saluausoununiRuonoudu

uonNGENTENHaNKnangouAUs:NoU
RoaniuuLIoUs:-ansNwNNSriuUEIER
»IUSBrYN Technology with style 15U
S:UUNSENWIAUAVANS VU smeg HfiAo
S:UU Orbital System uiduivudadin 2 ivu
Tu 13U Avnoa:duRryuwSouAUITons
fAUA:NAKUAIANNBANIU SOUTY
MsATuRauudU « Tunstdau sulsin
AUUs:hIAIW Buindasduonutianunsn
Us:nanTWIRTIS:AU At+

uonentigugianoulasnnelunsty
JUAYES:UU Aquastop N9:Unonasun
snludAlunstiinindadinvod nionliisinis
WeuUNIAS0uEWIUSU Horizontal TRLATU
GariBulus:o=AMmiATugouiU 9 e 9 1o
Thanouswdneiol Bundniduwansiouri
Rooniuunnwirduumoulenglfasunni
yuvaunsldiuese 9 dourourTsuiquls
F10uansnuBuntiviasionls iwsnn «q
1duangiia:=nn q avAUs:nau AlsUiunogg
BouingIa:asoEIRERN

Household chores may cause many
of us to moan and groan. Just imagining
a pile of dirty unwashed dishes is a
nightmare to many. But, thanks to the
invention of dishwashers the sweat has
been taken out of this cleaning issue.
For instance, smeg dishwashers, with
made in Italy standards, are thoughtfully
designed and fitted with wash programs
to suit every need. Key features include
the Orbital wash system, consisting of
a double spray arm to ensure optimum
water distribution and quality cleaning,
A++ class energy efficiency rating and the
Aquastop system prevents water-related
problems. Not only is it functionally well
designed but smeg well also makes sure
every design detail represent its aesthetic
of simplicity and its philosophy of
technology with style.
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ogwnIaNTRWIAS0 9 TUlunurioudn
aurauudUona:Alsu (The Swedish
Society of Crafts and Design) Us:InFi
adinu Dunnauds:inAlatulan unutu
NAOSSY AoISUAIET 1845 Tngdinuuin
Fo91 Nils Ménsson Mandelgren Aadu
AudANYGnamlsuISBUAaU: U ARG
(Hounlfnatsuduundnenaunngosn
Konstfack) InoenUs:auAnanifiodaiasy
URSTIUATSURR 1a:UesAululilns
AlAausnuniuRlsuls Tnedrvany
Us=9aunaunasthngsn “outlior:tnwn
adiautiidulonsis”

siounTud 1899 9aensuANANBUAT
TFQnARUWTUIRO NIV UMCIRORNOKLN
Wiigedn Ellen Key ASunsoulinuadinu
JanslunsegionAslutnun “aoeu’” ia:
“Inunzau” AUNNSIBau Rougisasullln
AUAUARWANSIUOULIN (Mass Product)
1I5IUSIAINANIATIA:AIIIUNIIINTD

BanuonouARsoUaoveal Ellen Uro
FuntivAnsyanswanannaiwaurtiAu
adipurouIuNNdUT

“Side by side with the class war, the
culture war must ceaselessly be waged
by the young and among the young upon
whom rests the responsibility of making
the new society better for all than the old
could be.”

9INASUANAGIAUAGIAUNNAUTEANSAY:
1015 “vour Alslaoy AnUNWA” INAUNIN
IUoAUARTUILUAIALTBURROIUSNNAU
AISIRSUVaYAIIA:a0uIUDEWINIRYUNAU
191A0uR:10UNGNSE WS=S181 UNNIFASYY
nSoAUSSSUANAUINY (IBUIROAUAUILD
AOUARAVO IKEA A9 nsrinveuRDaTsU
Fdiu sioviduvedis @osunu TuauusiAn
ﬁnhﬁuuoaaunungmnlﬁ) Inerolavou
NUATsUTUIUUL “a35s AlsU” Aisnanunsn

AudalfogusaufiiondUISYUINY
(Simplicity) ||a:|§aUh§ (Swedish Grace)
Tunuuadny Alsu AuIBUoAIRATUNIYNESHT
g1 Mellan Lagom (iuaanu aaniou) Al
ADUHUIYIN “Nang q wai 9 Fudiordu
Ussryrdnanylunmsanitugdnvesauadinu
Busnanuisnautia “AouISsuinglualng
adms” [HnNIseaniuUTIoVadIASould
na:ava:suua:tios IIRISoIvaI s
vounu voulgugdnUs:913usmi ¢ (Daily
Product)

NNuAUAdInUDTasToUSDUDNS Soulion
founu 1IUASUALINNANIKAINHANE
MelAILOANRIIULBENNAUINIREUAUKUA
SAIUSSSUVOIBNA3AUIITIUSAIUSSSUAT
sNFWNElFnUSYLNY IduanA Us:T-
Us:uaulia:awnonAuURE WAEA 11a=9N T
UAoanmuARaUosNIUNTANNAUTRSIN
... IGoguwAAuaN99:auEancLITu
“a3m AlsU” TAAInavU...3nTn

We are still looking at Swedish design but a bit more closely this time. We previously mentioned in the last issue that The
Swedish Society of Crafts and Design or Svensk Form was founded early in 1845 with the mission to promote and safeguard high
standards of design. In 1899, Ellen Key, a forward thinker and writer, published an essay illustrating her belief that everyone, poor
and rich alike, had the equal right to live in such a homemade beautiful by good design. Key's beauty for all philosophy had an
influence on shaping people's appreciation for good quality design including the retail giant IKEA's vision of offering well-designed,
functional and affordable home furnishing solutions. The term “Swedish Grace” was coined to describe simplicity and elegance at
the heart of Swedish design which resonates in the lifestyle and design of everyday objects and products. /

Now come along with us and take a closer look at the Swedish design experience.
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nanivdInosunaud sogda

NANENS=AUISIoUR (@ISUNIIREONU 9mN. UIUIST)
RSOUSIUVOUANBUIAASIANEY TUUSSUNNAEIUIIU
1Bus=I0BUISBUSEY UNIAU LNt Undu laztinmesURan
KoKty ANURARARANAACUY-IASINAOAU (1a:5RIUSSSU
N1SAU) vodsoanonloauliog WInasn Hnvouau) r‘iqm
$oUSOUAISWAVaIARIINWUUNIAzEIN:IaUNTISOUAU
Auanisauau, Uaninste, Uanisuinas, idonoany, ns:sadn,
1panvnifioniva TUaufivanswniknan wn na:waliun

Ostermalms Saluhall

Ostermalms Saluhall is a premium food market hall in
which to introduce yourself to Swedish culinary culture.
Set in a pleasant atmosphere, it offers high quality local
ingredients, delicacies and other incredible varieties of
food to enjoy.

www.saluhallen.com
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19voIAIUNU “IUsY” Touun IBUAIVA WavunIsUs:AugIuU
Craftmanship Aldoddanan 100 U vousnoadans foudnluoRnansundadnts
dmsfvdAnyAluBungaulUnsnMsgiansounsa UufiAonsus:audiuss
T (HihenAdeiusaiamudnuist IsgosuUs:inndnfulee:) 1Tdaesion
Tutnu InsAnidenanvnsssusAUIUSAUFITuIUSIBUA Auonone:
FAlstinanaaniiauaos SuiadgoususntiuulfFIBousNmdY

Hantverk Iris

Hantverk Iris is a Swedish company, legendary for their handcrafted
brushes using traditional techniques used going all the way to the 19"
Century. All the brushes are beautifully made with natural materials, and
available in various designs according to their required use.

www.irishantverk.se

) ua
lIoaAWaUs
SuIwWosTinosvouaauAsLiad Michael ia: Thomas Asplund A
SousavadlisiUnuIa:IWosTIResalnd “AouNulwss Alsu” dninveu
InanussaalsiuassulruiolaAuSNUIU (A08) NINEDINAISSY
MAOMUADAIANGUTIFBNOONIUULNITS Design by Asplund Ingiawn:
.wanalJlFu: Ty |

Asplund
Asplund is a Stockholm-based furniture store founded by Michael
and Thomas Asplund. Focusing on contemporary design, Asplund
offers design loving customers creations from the Asplund collection
as well as select products made exclusively for Asplund.
www.asplund.org
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ANURTUFAIUNUVEIRFRMDITOUANSMN ABBA duAUNSHaMITULOY
1970 9nin:anenlsaunlavlunolansiouiwaldnAurety Dancing
Queen, Money Money Money <ia<t I3Tudut wonivany 4 o:1ionene
daneouulUmuIdUNIEIAVaIFa:AU KANIFNSIWU ABBA Nurany
gianunsnio:BuulUiBouidounauansvedAusuininouvadwanivalan
Café Rival AwiSn ¢ ulsaisuidin ¢ Hotel Rival AdISvauGo Benny
Andersson 1 TU 4 augnAUdIACYVoIod

Café Rival : ABBA

Given one owner is Benny from ABBA, Café Rival is popular among
tourists and locals alike who enjoy a bit of Abba nostalgia. This little
cafe is located in the Hotel Rival.

www.rival.se

anndudginAIAn (Stadbibliotek)

sousaurtvdarnannranannidreuirusnisiunaaunsunsIlAvuu
wsn:GrorevaunUsssuRasunaniulan! Rooniuulng Erik Gunnar
Asplund an1UTnGoss HlASUABUIUIRL 9 1agdn AdAeamMInenssy
ADFSAIANURAR

ku unli

LM Lo g
€10 e
<o e e

Stadbibliotek

Inside this beautiful rotunda building, Stadbibliotek or the
Stockholm Public Library holds a wide variety of international books
and materials. It is considered one of the most beautiful public
libraries in the world, designed by famous Swedish architect. Erik
Gunnar Asplund.

www.bibliteket.stockholm.se
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CATCHYAKITCHEN

Kitchen Inspiration
aSwisguuman foerounsoInTn

by Mengju
Photos™ Kitimages

Rustic Simplicity

“AOIUKEIUILUISEUINY” TUUSBIYN
mamwnsuuumu nmduomusssunsa
508Im mumwumu|so\1msnuavnauuou
TUaufiuyuuedia:AoUAAVoIAUGJUAD
soanwiondauvednuiad Fuitiadlutiy
JuanUnunssu [ngdnunuvounouKeu
UwegATLALYsN UASIBIAUAILIU
fusUnsoRISoudng azlusoweneUR9-IA
sunsvduauysninuuiaualy deifunis
Ins:i0vvaunaliinInsona

Catchy Kitchen ASytR:voNnanotiunoy
UKSOADIUMENUIIVUISYUINE WUNWNS
voniuuASdEATnEYJU Baiduniswauwanu
suluuandnenssunoluRTasu AU
anuru: nmhmuva\loamnlumﬂ fdsadsoy
vouilgonl n§oumoRpAUTWHEU
vouru BarniduffoUinliinesnso Inons
99NIUUI=T Island MSuNa I Stool dMSu
tunassioltiovAuli:suus:nuonis B
a:nonauneiunisiduiu Ingivnveddnu
2:dunUISyUINgNa:Buua:non Tunan
5UUS:NUDMNSIEFR:UATEWURUSIORU
Island Ien0UEAoNSIASaTUNSSUUS:NMU
ownsia:sulurinunu IneWunRusionu Island
uonN:TEI0URSUUS:MUDNSIEIIED
SIHIUNURGHSUINSOUONSINY

1BU AUEN rinaan ndovadronu 1o
SuUs:murSeiduinUinosInSsuINSounU
dmSuinudnsalulomawiAudu o

SanntsTumsesniuunsv=IIullTorildn
ddoulsdansly AnfufiodinUinesnso
RIJUARUINSTNEAT LuNsSUIEWULN
nTs)aamﬂmunmuns AVOIHtNAUTAT
wuuomsauua Auluiios: monTumsT(s\nu
itiovonnAuDAoWAINUIA:ITaISY UONNT
gurnnoua:onla:pIasnudne Inenis
FouWuns:rH31wIALINGS ru Island
ASINAWAUTA:SUUS:NUOMAS INUAR:TS
Tnulwdauagnudnuuufivasuunisnas
QONIUUANIIIAJUIIU Installation Art
Tnoriidunnvlidnan dedtihmniun na:o
msmmmuTuuuomuuuaumlmmnu sunu
nwaumuva\mmmum |waihuvmmuua~
ARAUAUIMUINOSARISEU Uonand
J"U Installation art Tdiweunsidunrgou
ANIEINGU 16g9TEUs:Tosufonas
Foulw LED ielrnowasndlunistdou
uuIMUIneSAUANINOEWAINAOEY

To perceive things with their organic
imperfections and simplicity, also known
as Wabi Sabi, is an aesthetic philosophy
in Zen Buddhism. At the heart of Japanese
culture, this concept is applied to every
aspect of life from basic needs to
perspectives towards one's surrounings,
including architectural design. It can be
expressed through the appreciation of the
rustic beauty of natural form, texture and
color.

Here, our featured kitchen takes its
inspiration from Zen aesthetics by
blending a sense of serenity with the
natural roughness found in woods and
stones. The simple island countertop
made of hardy matt-finished black granite
creates a versatile space for preparing
food and drinks or eating breakfast. The
overall design of the kitchen is dominated
by beautifully exposed oak wood in light
airy colours. Lamps have been opted
out of and replaced instead by an art
installation made of raw wooden slats,
creating a centre piece as well as a place
for hiding LED lighting.
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EAT MEETS ART

Delicious Design
AuAAUFTsU AuwSounoUoSoy

by Kahn
Photos : www.designwright.co.uk, www.lekue.es

ASISNAISIAU “Twin One -Knife & Fork”
fomonsIuldsAuEWARAESWIUSANG
ButiVuusessiainAnuundolUdn fale
wudswna:douunsouldliognaundun
IAAIJUUSANSSUVOIAIVOIRISISINAUA
IsgauavIuIRUAWITUIUTATHU 9 voudnn
InahGiunriou

“Twin One-Knife & Fork” I0Uwansinur
voullususi Lékué Alfsuniseaniuulng
DesignWright néoaoun uitiogsnosnnu
Adrian 11a: Jeremy Wright (ilsudalguvoy
waNVISJILIToIMS:Na Wright Inasw
1ndoululay) DesignWright InsA31S93a
Red Dot Design Awards a@vasind <) U1
ranuASIIED HaauURIAIAIREAVOIWIN
VA9 Pie Timer nonduinantiuiog

ToifgvouwanuBUtionn DesignWright
Tfasnaunstnuvululan Ao “Dn+dou =
A:IRBU” BudouAtutinAinauiunauro

naunnatesuIdunsifguaginung

fosnisdonnumouioy Us:Tostiannms

Sonnusoudstiduwalin:ifousulnud

IMUN=EMSUIRN o rSoWRTdn: RuuTunded
08By Iws:D9ArUMEA0EoATUTHR

AefuryURTioInDosTluuntuioy

idosonsannidontgluniswanegg
Tuasunia:vwbAcUBAngUIA-tranTUN
FurnlATIUsANAZUTiInUN=0EIBIAUNTS
wnwioanlUUnin Tgne:10uivuln: Ko
aanunfinu “Twin One -Knife & Fork”
JurilEIRUtuNIswauwauAus:mag
SrusssuNISSUUS:MuMSIIVUR:dUDaN
na:n=3umn ANVENNAIDoUAUINEY
NAULUUIUBILUNAU Bonnataaunau
LUUUIS0ISOUR0ENITA - JoU - M:Ifsu
¥AtRU 151919WUAUITUTUTATAL
UM ALNaUNTUIinASTS
“Twin One - Knife & Fork” AIulA

Think about flipping an idea on its head
and you might come up with this knife -
and-fork -come -chopstick. Lekue's
Twin One - Knife & Fork is created by
DesignWright, aka, brothers Adrian and
Jeremy Wright who previously won a Red
Dot “best of the best” award for their
famous pie timer design.

Twin One - Knife & Fork is a new
equation in design. By combining a knife
and a fork to form a set of hinged
chopsticks, the difficulty of handling
chopsticks is made easier to use for kids
or those who haven't yet mastered this
delicate art. Made of nylon and rubber,
this flip side innovation brings together
oriental and western traditions in a fun way.
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DIALUGULE

DESIGN DIALOGUE

A conversation with a Thai Designer
ABAUKISITUAATY Auanutnia:ineaniuulng

by Cristina
Photos : Kitimages

A conversation with
a British Designer,
Angus Hutcheson
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“fAANIUIEOANANSISNIanaon
10an finve:llEa8Nsrivulfuananan
nq”

Angus Hutcheson IIKJIIUSUA Ango
uenAUISNUMYnoUIUUNAUNUNG SWHa
RAifesavausanfonisigniniudsouna:
raulha uINNSAv:AIWs:NSIFSUS WA
21NN1sUs:NOATR ¢

Mnan1dnenssug Ango

“WUIBYUIURA Architectural Association
School of Architecture (AA) 1a:lfsourinuu
AUUSBnanJunvey Zaha Hadid ia: Will
Alsop havnduwunomIusEnaniuan
VOURUIDIRUS:INASINAY 1303UrTNWU
finnaulalasuananidnenssuung
Lighting Design 954 « 1&ofifioung
auwusnu”

idonijovineiduAnoulisdn

“mseAnauloutagRitodingdmsuwy
ARTUIbos19 10 Uuiidd osdurgnwul
TomalsiunsainwiiioiBoueuiioun
AUAULAUU 9 NGUWURTEWUAUANIIOU
nss VeI ISVFEINRaoURBUDES:oHT
fiuoanfise:sosinaulodse:15Eanog
AlAU la:AmoUReRNSIINW”

anidnenssy VS vuAlsu
“wunuagiunnauanUngnssuso
20 U idoriosiUdguund Lighting Design
Auurinegludeguu 980 q 1doUssryIns
uUR TUAAULN 9:AufilANS:uouNS

rgIuIa:aINaveNIURRNeaNUILINNGN
Lighting Design drSuWuUUIKTUANENS
Avoulravlnaiasu: andnenssufiguiu”

Lighting Design J18n3195unso
“dIMSUWU WUARSN L|ght|ng DeS|gn
IKUNAUWUUINNGN WUBoUrnaunnI&D
anursnifuwadwsisiag n1sringuwon
Tnsvasiuvuaninenssy Uit
1vawuuuN Ingraw:inuglsd dmsuwu
nghtlng DeS|gn muaumsnaumaswa s
BuntioVuun BadMSUWLIED WUARSNTIKA:
AognUs:auAnirioss”

IANANAIUIER

Tunivesnnsidont@daniuniseaniuuiidd
Ango UudnidusniusudntuRTyuUIRLN
aulelunnsiden(ddansssusia 1su Sulku
danfionv:inugnUaIL Isnateuiu
wstionranlununanesonansBuved Ango

“wufinnaadiuidos q wengurinuuan
Sanfrmifsouso ogwluuunSiwuiiuive
HanuAIrango g NALNAUTIINIIDSS
WuARSALUAUENUNSNKINNegwlulanA
AURDINTSIA”

uUNIISNVad Ango

“WaunuBuIsnanved Ango TethlUTsgA
WU duU AaAwioes iGuines Baidu
SuveaiouwudimTsUia:wostnosiWed
ogIRgoINUILDWON Lighting 188 WUJy
WAlUIRUIRUEOUVoWU Lighting TawoR”

Us:rtmnuulne o

JUINUNNBUVOY Ango KNIFAUTE
Ango nd  9:$an[Rtvnoua:iBunus:rtin
vowwaduntidiudeduRincu Angus IR
Ango Tuanursnwaslanlku

“uBufiginbeulfunufa:iBunagng
TWun‘e 1TUNSSNUNIAINIWYOIWAIU
BowuAnAIUBARTHUTUTANARNTE uann
Ridiading AURISIAVURDUTAONUAzIBYA
Us:rtin onnu iadateruasnninifusgnouin”

Alsuinanudrysin

nIswavwaudan suiuuniswan
andou sUsm] K Ango m[mmmu lig: 10u
WANATUARAIMTO US98 NAY=S:UiGosF
Tron0usila Acu Angus F9TEWIUVOY
1v10710Ju Electro-native SUKUIEAIUIN
VuRITudoULELVeIUNUNBANNROYAU

“0NNWIM9SY 9 IFoWAVIUVDIIST
drysie:ls AoutionAe=s:ulUsn q 51
953 9 1139 Ango 10unudnysIAlnuAuIU
nane q AutedIsIduNUENALSIIFE
ASurtusTlATUTsSRtowasA 1STASUIBNY
97N French Design Connection A0&A0U
lednIsTFoWSIIAGIMDURU IWSN:5M1sT
1neblomaluiianuenui Maison-Obijet
AinUoudludlnsms:ninduswnidodny
95U Mduudnysnneii Ul Sinnu
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“If you try to make something just to win the prize, it's never
going to work.”
Angus Hutcheson

From architecture to Ango

“| graduated in Architecture at the Architectural Association
School of Architecture (AA) in London, then going on to work
in the offices of my old professors Zaha Hadid and Will Alsop.
Later | had my own architecture studio in London before
moving to Thailand and changing direction from architecture
to furniture and lighting design, though they’re pretty closely
related of course.”

Work & Life based in Thailand

“It all came about around 10 years ago, when visiting my
oldest friends here in Bangkok on holiday, and then meeting
Khun Anne (now my wife) under a tree in their garden. We
both lived for a while in London (where she was planning to
go anyway to work in the local office of the advertising agency
she was attached to), and we then made the decision to move
to Bangkok.”

Architecture vs Design

“For nearly 20 years | worked in architecture, and the
change to design was not so much about philosophy, more
about process and scale. Lighting design is a kind of magic,
as of course is architecture”

Lighting design easier than architecture?

“For me...yes, it suits me more. | like doing something much
more immediate than a construction project which can be very
long winded, especially in europe. It's like getting back to
making things which for me is the original aim...really!”

Experimenting with materials

“I love experimenting, and working with what | can find.
Maybe | find something that catches my eye when walking
around say in Yaowaraj. | think you can find everything in the
world in Yaowaraj.”

Ango's first debut

“Our very first light design was shown in the Panta Store
at Siam Discovery Center, a friend’s store. The partners there
were all designing and producing furniture, with hardly any
lighting, so it was a good fit to bring in our pieces.”

Ango exceptional details

“Most of our production is very detailed, I'm not joking,
| don’t think you do it anywhere else, apart from Thailand.
The dedicated workforce we have here has the patient and
the focus.”

Multi-racial design

“Quite a few people think we are French, and we were just
in a show in NY called French Design Connection as part of
New York Design week. They invited us because they thought
we were one of them, because we exhibited in the Maison
Objet in France, and they didn’t realize that we are from
Thailand!

| guess our design is neither Thai nor English. It is multiracial
or sometimes we call it, “electro-native.”

Design as an art piece

“A couple years ago we created a very large piece for the
Dead or Live show at the Museum of Arts and Design in New
York, and in this kind of context our work is presented like art.
| wouldn’t label myself as an artist that's up to the other people,
and | feel it's a big step to call yourself that. If someone else
does, that'’s fine, but | wouldn’t do it myself.”

Working with clients

“We don’t really have formal clients, except when we work
on a specific project, sometimes we partner with architects
or lighting designers or interior designers, they become quasi
clients, and for Ango, it’s quite interesting, as we often create
special pieces created for a certain space. Generally you are
your own client, you set the design objectives and therefore
understand best whether or not they have been achieved...
no more external clients! True, there is a sort of discipline
having a real client, but | much prefer our way, it's better
for me. Our self imposed discipline works much more like the
fashion industry.You have to keep developing new collections
then have a show...and the show imposes the internal discipline
and deadline, instead of the outside client.”

Ango & Awards

“You know when something you do is good, whether or not
you win the award. If you try to make something just to win the
prize, it's never going to work.”
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YOU ARE WHAT YOU FREEZE

Find out what's in the fridge:

=i AuniuURUnALITUATY w

by Paparazzi
Photos : Kitimages - thnonuan
llustration : Ae Bambies Kids’ Drinks.

213w : I uIBoons

1WA : KTUY B
Occupation : Housewife uawsnAnuiil
Sex : Female Mom'’s chili paste.

AAVIIUA=

vuuanano
Daughter’s snack.

*

9WIRU
Flea and tick deterrents.

9IMNSAAUUNBTASAIUU
Jam-packed with fresh produce.

ienlonTutisieudonrnsansuan 2 v
l1az 4 v1 3nid 9
More food stocked for the Kids.
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- piesyeay]

S

YINNYWYNSINAU
Dog de-worming medication.

Wsdnansny
Son’s pizza.

./

U

9rsIndovVaNIINRU
Leftover doggy treats.

voulndonuIl
Mom’s leftover food.

goulfiutinifuausious:IFaunog NSl
A migrated cabbage.
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LA DOECEVIA

$RISEUS109INBMNE UNTReUIEONT

enzaTitolo
o Artawoot M.

When in Rome,
do as the
Romans do

NIleunIKa fiodnasnInu

auud AduATv9:LNIENSouNMWILIUU
¥105MIEUU IENIFNIToUIUFIUKTNKLN
31... “08d Cappuccino KaIoaNarNs
Uz AoUaNdURTUIUAUVVAAURSY
2uINFH31 ANGN “ldanemsiE” It
Audanioanimin Wouanddmmiduuvedadu
TulU 3 5uni maudn 11 Tuai IRfsousy
UaNndn ndadnanineuiidalorn Isdndusn
foulinauined ronauboormsnanisu
TUndod...isaifusnosinusnAntuou!

AaufINrieUAIioUUBNEEIASIASA
IWSN:UNASINNSISUUSISOUIAIUSSSIUVOY
AUBUFEANUIANSW ArTISTIRUYULDY
AinnsingluvesAunsia:riosnu na:unidu
NISISYUSAOUAIUSANG 9 138608
ogIsfimu Nnaugoubvounidu AauTN
FiodiknnaMsaunIwdiauoitiorus
filouIfoutounigouigou

“Cappucino noulhufi [(i9n” Jon9:Fou
NUBUNAUTK Barista IUUIKY 91 “auidu
Gnrieuingodn” fe:IKTuknnnldogls
TuideisnAuBunUN WAl Vo0 Al
iwWsulsdunnuieRitiodneg ANATUAIDAY

nwSou nuwWiSu nuwWdu answane:

il inudntukgoulawsouduinasiin
doginunnronuuluibosrady. . ikl
noma

Bar Avnkunenuwdidunis “visniw”
950 9 Iwsn=AudouTreyBUALNIW 1303 U
nuuildufiednsisioari IWlnastringu
n3otiownuoungoulaln o Nvau Dissu
nuwduauAuturkan StuiRgoRRAUIRU
gndunwsulsdnwiudmado Autogrill
BanDvienuAI:-WinnuAou néolu
anndsnlsizu RIJuDTUSNIA:VIg NS
FwonvuldiiazIisusdsRoY

msdiniwAdaeniofan dunanliu q
f1UEn Ao “Espresso” MTuUIfIENWo 9
AUoBBIIU 9:157 @y Une 16U [&aT6 T
QnuadIN:IMSBIsios A

“nuwidu’ iIdudsRRaulreruniusoy
1sn q Aldag auAGUNUITOUI *AUR
nAluTeunIWISuAUIaEnSa” IlouRlan
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Fogu:d: Isluntingouv:DauRISuNIN Caffe
Shakerato KSanMWUJUIUUIA < UL 9 IIG
naunNMWIafaun

unS K80 Coffee Shop Tuanna UnIdusiu
NMIWRE=QIBE ) FHoud U Barista Afn
nihRsINIWrounsuagluRuRuNSIdunan
TWOwaNIUIESWAMSUMSTITE: néoran
Aoun1stiF:fio190N1SARANUSNSITL
IWSN:RIUSSSUNSALNIWATAOALSY
180R U WhnsAow ¢ Fulia:tuunu 9

iadesniwiusoamIEsUIUIED Adu
vonunuIuyNIWRRAUIAgAUSAUIUWILN
agluudnnuoy
% Caffé (AWW) S0 Espresso tiuiog

iOushumsinaudUosnan fostun
IWUWAIVaIAAUIAuioNls 1InoIan o iU 9
1 Shot TugwnsThufisas@na:

% Caffé Lungo ("WiW aulf) 1Jansuso
37 NMWEI0 9 AAUDAWINTRGTURAD
Americano [uRlsN IAZOUAIAGIANGT
Usunnudngoufigaluunninn Americano o

% Cappuccino (AUUBIL) rSotoldu
Cuppucio AUUsIE FonyBluduio
Us:znauldsounimw uu 1a:waJguu
ogwazdouini g nu

% Caffé Latte (AWIW anigl) nSonwuu
Usunnuuunide:unnndn Cappuccino lla:
WlAiwoavuuuinina Cappuccino

% Caffé Shakerato (AWIW 31IN-$115)
Alkou agluindouRdui q roitios
itioveuisn Caffé Shakerato 9:0AWITHU
A"y 9 AU Gelato IRIKAJIVURRUTAROY
AoUAAGIITURTIAGUARTIUANGN
woAATNIWIEU AAUIIIVUITUTUKY
Gelato sanuwinu

Fauledowluliassnwinankany
UN Iwsn:Ioaey Espresso 1500nT Adu
f10n9:8udn 9 TF9:=1 ane une 15U Adu
fi “prendo un caffé, per favore” (| take an
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WAuUTelaousasn@li q U

I

% Caffé AU Caffe Lungo
iU IETUIRNAU

% Cappuccino
vousSuNNuUosduR:KuNeUNU < IUTon
Al Ul o o:Istiwaule

% Caffe Latte

Caffé Shakerato
gourniudgou ¢ FoliGonlnianwuagniu
{ovouling
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If you don't want to be taken for a
tourist when in Rome then try to drink
coffee as the Romans do.

One rule my Italian friend told me, that
| strictly adhere to, is that if you order
a cappuccino in the morning never do
so after 11 a.m. | believe that learning
about other cultures with respect is an
important step to opening your mind to
different perspectives.

In true ltalian style, you stand at the
bar and quaff your coffee down and then
leave. The Italians enjoy having a quick
coffee several times a day unlike other
parts of the world that like to nurse a cup
of coffee while relaxing or working on a
laptop.There are various types of coffee
in Italy but if you're not sure and don't
want to get odd looks, Caffe or espresso
by default, is the safest bet to order
anytime of the day. And always drink
your coffee like you mean business and
have things to do.
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FOODIPEDIA

Food culture around the world
18ugdrIusssomIssaulan 81uasoy gouiny

by SiLee
llustration : Arttawoot M.

MAK! SVin)

Irashaimase ! (9S13uUNIE: )
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Irashaimase!

This traditional greeting one often
gets at a Japanese shop or restaurant,
and guess where we will be visiting ...a
restaurant that serves a Japanese staple
and favorite — sushi. We will explore just
how many types are out there.

Nigiri Sushi is the most popular type
which is hand-pressed to a perfect bite
size and draped over with toppings.

Maki Sushi — Maki means roll. So Maki
Sushi is a rolled sushi with fillings in the
middle and generally wrapped in nori
(seaweed) on the outside. Futomaki is a
thick roll made with two or more fillings.
Temaki is a large cone-shaped roll
wrapped in skin of thin nori.

Oshi Sushi - known as box sushi.
The ingredients are layered and hand
pressed into a block and then cut into
bite-sized pieces.

Chirashi Sushi is a bowl of sushi rice
topped with a single topping or a variety
of raw seafood and garnishes.

Inari Sushi is fried tofu skin stuffed with
sushi rice. It often tastes rather sweet.

So which one is your favorite?

CHIRASH) Suspy
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WRITE HERE. WRITE NOW

An open page
Uinnruideu Brynnauuiveuland

by Lalita Sasiprapa
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Day 3-6: Osaka-Nara-Universal
Studio-Namba

In only one hour we had left the
tranquility of Kyoto behind and greeted
the bustle of Osaka at Tenma Station.
It was a hot summer day, yet we were
staying in a “tiny” room at Apa Hotel.
Tempozan Harbour Village was our
destination for today. Here we enjoyed
the beautiful view from the Tempozan
Giant Ferris Wheel and wandered around
the Tempozan Marketplace, but it was the
Osaka Aquarium Kaiyukan,an aquarium
displaying a myriad of rare and exotic
marine life, that really enchanted the kids.
We ended the day strolling along the
harbour under the beautiful sunset and
but didn't forgot to buy some souvenirs.

The next day we visited Nara, the
ancient capital of Japan and a UNESCO
World Heritage Site. At Nara Park we fed
the deer who lived freely on the grounds,
then paid a visit to Todaiji Temple, the
most famous and historically significant
temple and a landmark of Nara. We
stopped for green tea ice cream along
the way over to Kofukuji Temple, a
500-year-old temple with a five-story
pagoda and museum. At the end of the
day, we had dinner at the train station

before hopping on the train back to Osaka.
Needless to say our fullness and tiredness
kept us all silent all the way home...ZZZ

Our destination on the next day was
the place that the kids had been longing
for, Universal Studios Osaka. We noticed
that the Japanese visitors are really
naturally disciplined at queueing. We
spent the whole day riding all the rides
even though it was quite crowded.

The last day was spent shopping in
Namba, a vast shopping district, where
we ran around trying to find a toy store.
Finally we found Toys “R” Us and ended
up carrying loads of shopping bags, so
many that we almost had to hold them
with our mouths, back to the hotel!

We didn't forget to buy a souvenir for
Daddy Kong and came up with a plan for
convincing him to treat us to a trip to Fuji
and the north of Japan on the next
holiday. But for now, it's time to say
“Sayonara”
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EARS EYES ENTERTAINMENT

Music and movies
MIPHUY KWIIWaY

by Yellow Potion
Photos : www.amazon.com
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Because of her album 'One of the Boys',
followed by the smashing success of
“Teenage Dream”, at this point there
probably aren't that many people who
don't know who Katy Perry is. She is the
first female artist in history who has had
five number one hits on the Billboard
Hot 100, and all from her latest album.
However,her life of music has been no
bed of roses. This autobiographical
film documents Katy Perry chasing
and catching her dreams from humble
beginnings to the present day as a high
profile singer.

The film explores the perspectives of
people close to her, is shot behind the
scenes on her last and very long world
tour, The California Dreams Tour while
dealing with various personal issues at
the same time.The show must go on.
In the true spirit of a true entertainer,
Perry proves to her fans that she indeed
deserves to be a global superstar.

Director : Dan Cutforth, Jane Lipsitz
Stars : Katy Perry

Running Time : 97 minutes

Release : July 5, 2012

MUSIC

Derdamissyou (If9A0&8)
dauu 10 % www.myspace.com/derdamissyou
by Panitarn Lucksanakiat

“Uanudogdnla...uulsian”

28I10ALTUSSSUAAIFEEY Brywu Minimal Electronic Pop LUK 50U
vuldnuitewadnifulUsiosnousngan d:riouds:Iiusing 9 mngania:auau
UI0NENONDENIINS WIUIFLNA08HOUILUIBUIEON wanuriourinuaddianinsau
lduded a:naisTlinsnasosnUaEudUSUSTURaOAN] 9 IWaJ “Sa3UnosoaN”
AMOUSIOUIKIAIURIIVOILAU MIANUBIUSSYIAUIKANSAITUEINUS:913U
1617 “10 %" a=nngnuinuUs:Toa “10% nRURVIFeU KnUuwelUasunlag
Bavin” ifuls:TuARInGouAnUIINUNANUISINSOUITU NANwIdURoUgNaR
Us:hananiiastednauwuiios (egnaww) Tiegdliuinie “aute UUU’ GeUANGN
“way” Ideguilaninu AosdanniuidSeuiieuauirunwia:sanis oagnuUs:Ton
“suaulUsiogsnous. .. TeiwasUdosasunuau Ison3auTeguUUL” dou “msn” filn
furioanAugsulaufunou “ANNIUQNWUWUUAGUaSAIUINEIEsaluAnau”
iFuiwadirnen 9 1nauIASIEunSale “Noise Pollution Syndrome” ASaddn “aun3n
Indulo Wednuoar@ediuenna” tuasuaunniwsiounnd Idoidalonnalrisn
anAnselUAURBUAS “Unuirnlsido Aideviunoau gnidesnauld Tikaulsau”

SauutiAuIUfEANUARASWASSARLIUNNSUSIAIa:IASWWSounodrinuay
dnUSSIAA fivgedauUAe 10% IRundarunaw Teie uanAcLTWISN=GUIFL 100
REANSBRNE!

*Muouldeeduiniaoanuntodn Keyboard BaiANauIsnNion “IsonausmeiosRguosn”
firmirentesedatuinuinulilno asvwiFuwadlfiasnasAt
www.youtube.com/watch?v=r8IB68NDGz8

The unusual name of the band somehow shines out as their groovy minimal
electronic pop music strikes the perfect balance of smooth synthetic sound
together with sweet yet chilly female vocals. And it's the lyrics, so well thought-
out on varied aspects of life and society,that lets you pleasingly ponder along
with the album's 9 tracks: “Lotto”, “10%”, “Forget”, “Iron”, “Noise Pollution
Syndrome”, “Slow Life”, “Dip Heart in the Milk”, “MSN” and “Just a Second”.
Contrary to the name of the album 10%, you may expect, without a doubt,
100% beautiful sound.

The band recently released a new single “Keyboard ”. And the first line, “you
kill me with the keyboard.” had me hooked immediately. Listen to the full song
here www.youtube.com/watch?v=r8IB68NDGz8
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WHILE WAITING

Pick up a pen and start drawing : )
houaudo Ui u10nsUnudsunfe :)

llustration : Ae Bambies
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InIfid smeg Su PV175CB nnsoa:z1dgnnlsliogunuin
la:wawauluuuatuanIdeu avudosu@ons:an

V'K)Tur]n 9 avAUs:naU “Totally White Design” ﬁdg’]u M=INSY 3
$9UNBU: HOIA1 Ia=UUAIUAL MSURARYUNIIA:US:nSNwW N7
msiwuRgsIas:hUlan Good Design Award 2012 e
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SMEG SINCE 1948

The legacy of smeg
UnFuU smeg

by smeg
[lustration : Chanin

TUgifu smeg n8o:IdIASOUALIAU
Tusn MINI... smeg 19riIKAtudUAaUls
rsondisulaniwau gifu smeg 50'Retro
filananglsiuuinnoodnUs:smEusas:aulan
nazidulsins:Ay Symbolic AUUONAIL
1DuyAdew ... Widor: Isrinduwniivsidu
smeg 50'Retro Su Limited Edition Agn
ngoyaswassAoonun InISUAUIASU MINI
RIJUN1SHNNIUSOURAUS:HINW smeg AUSA
MINI 9URSNSSUYOATYUINNINOY
K9 smeg AUFIBUTRDAETALY MINI 38U
IVUIREOAUSO MINI la:RdnAnyodufiduliodu
IUUIAEINUSO MINI N1SSOUAINUVOIEDY
IUSUABOENOE smeg lla: MINI TUTEiEou
sSSUATIIUUBU FeaswUsINONISNIAOY
gondnlATuriiwunau MINI 1a: smeg
TFlogunuAnuln AvdoaIUSUFa:iouNW
anuninonuiduisinssounulAiuogia

000000

AudagvaulslinalusiuaziBun aufovunn
DidoviuannirantAuuNUIsTRgoon
AWIANEWSHIWEIEU smeg SU MINI
fAusn MINI duitiosuranaouikiiou
Fosutinnuanoanu Wy 250 InSouirndu
3nsu Limited Edition voJ smeg RlLwn
fvluldiay Aogjifiu smeg SU FAB28
nSosugud 10uNISSOUFONUVOUIUSUS
JMIE 2 IUSURLN AD smeg lia: Italia
Independent A Lapo Elkann CEOQ
I3 Italia Independent Al Tom Ford Iwgu
flsiuasdomus=aulanvunuunuivisidu
rUuRINBARARTUTaN Lapo AAVIABUAIN
Bovunauiunlusniwossaateveuvidusi
SudInTIUNIAU Lapo lla: Vittorio Bertazzoni
CEO smeg JulonurlRinasfiguintiu
iBunaisnvaulan nniliTua:rioudrole
lIa:3n3ryryrruvavalnddnidouliog

SMEB

1RUBA FifuRroRuuENEUET IJunAlU-
TagunlunuumiAuRgosUnUeuidesnisin
Moveuthgud wieulesumuEofITusIn
psuIUseziouveutiniu uu néethualld
10uaginui uonvne:lusasrvoaidoy
lao:ine:1Uso:iJoundd fidu smeg Su
denim SuITUFIBURBARAAIKIANOSSY
1d0g0s0n3NTURIWSUTAFNBNEOY
iUngonsuisniudnu Salone del Mobile
Tubanu sutignuan e 500 IASouirdu
la:suRUuUaNAUIdUFtoLUTRoEWIAUGA
Fosifiu smeg a1wsy Union Jack Sut
H000N3NFARALUUAIIRITIAGIIUTRINNSUT
AvlunyauRnaslndnouidudingu néo
AURUBJaNe Union Jack 10usuAaU:du
080

3nsuf smeg NAnTlaIduoE 1IN
TUIWiSUBU q AosuSIuIABME INUEITED
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V10 IR a:rounouiludmideuluaneidon Anything is possible for the smeg 50's retro refrigerators in limited editions.
voullususi smeg IfgavUTUBN ansun Let's start off with the design partnership between smeg and MINI, which both
IWulanRavAuuIUDY AdSUN smeg share the same passion for retro aesthetics. Styled with the MINI emblem,
Julionu Paul Smith IWBUIUSUFAY original MINI door handle and MINI's unique paint job, the MINI-themed
auidondunny Inuunangiduddusuisun refrigerators are limited in production to only 250 units.
Tpgduaneiduved Paul Smith unAlsUuU On to the next in retro cool as the smeg FAB28 meets Italia Independent.
bJ’lﬁj\E:Ju smeg UUSSANa0N Paul Smith What is born here is the first refrigerator covered entirely in denim.Chic and
FAodSumuIuvauidunisiou innovative,the FAB28 Jeans Series is treated with nanotechnology that
nnaudulUlRdmsuUs)iBu smeg &9luren protects the surface of the refrigerator from colour fading, stains and grease.
ogIWuIINNT IS URAUADATUKLN And for fans of national flags, smeg has rolled out the Union Jack series
nR:fiAnuFoIAUn:ANUIAURIRED sporting the iconic British emblem as well as a tricolor Italian flag version.
vouanldnaudn “hun:wsum” Last but not certainly not least, smeg has captured the eye of fashionistas

everywhere by featuring more in British cool with the Paul Smith collection,
inspired by his signature multi-coloured stripes design.

Haven't had enough? Well, there will be more in the next issue so stay
tuned.
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Architecture is
inhabited
sculpture.

Constantin Brancusi
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MANGIA BENE

Now you can download, subcribe,
and enjoy reading persmegtive current and past issues at
WWW.issuu.com/persmegtive
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